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Are Beautiful





LARGE RETAIL
=

INEFFICIENT TAXBASE



NO ONE GOES 
TO COSTCO 
ON A BIKE
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EMV 
EARNED MEDIA VALUE



EARNED MEDIA VALUE

MULTIPLIER

IMPRESSIONS
x

x
CPM (COST PER THOUSAND)



LIGHT 
is Beautiful





INCLUSIVE 
is Beautiful





UGLY
IS EXPENSIVE



BEAUTY
PAYS DIVIDENDS





MONEY!!!
BUT



CHILDREN!!!
THINK OF THE 



























CLV 
CITIZEN LIFETIME VALUE



CITIZEN LIFETIME VALUE

AVERAGE TAX RATE

1.87 (average adults per household)

x

TAXPAYING YEARS
x



RISK
AVERSION



ROI 
RISK OF INACTION



Source NBER

DIET COKE
Just for the 
taste of it

APPLE
“THINK 
DIFFERENT”

AMAZON 
RELEASES
KINDLEAMERICAN 

AIRLINES
“We Know 
Why You Fly.”



50% 
Of my marketing works, I 
just don’t know what half



EVERY TOWN HAS A

STAR



A CITY IS A

STAGE



A CITY IS A

STAGE


